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Kerala Tourism to use mobile as media tool

R Ayyappan
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THIRUVANANTHAPURAM: Kerala Tourism has found
just the right media tool that will help it draw the maximum number of domestic tourists to the state. It is not the
radio, or the television or even the computer. It is the mobile phone.

The Tourism Department will soon unveil its two-phase mobile strategy, the first-of-its-kind for any tourism
destination. In phase-l, the launch of which will coincide with the commencement of the monsoon, the
Department will run a three-month “Discover Unseen Kerala’ contest on GPRS-enabled mobile phones. Users
have to identify the unseen locations featured on the ‘mobsite’ and also answer questions about Kerala.

The winner will get a fully paid trip to some of the finest destinations in the state. Mobile users will be led to
Kerala Tourism’s “‘mobsite’ through advertisements parked strategically in various mobile ad networks. The
database of mobile users collected during phase-l will be the capital of phase-Il. The mobile group formed from
the database of phase-I will charge phase-Il. During this phase, the members of the Kerala Tourism mobile group
will be fed with regular mobile alerts about Kerala Tourism, especially about its new packages.

“"But that's not the exciting part. Once the group achieves a certain critical mass the members will be
encouraged to upload their photos and comments on the Kerala Tourism mobile site,” said Sanjay Vijayakumar,
the CEO of MobME Wireless Solutions, the start-up that supports Kerala Tourism’s mobile strategy.

This interactive approach is in line with the Tourism Department’s objective to make content related to Kerala
Tourism participatory. A tourist’s first-hand experience carries more authenticity than the polished words in a
travel brochure. And because these first-person accounts are believable, they are infinitely more compelling too,”
Tourism Director M Shivshankar said. The participatory aspect of the strategy, however, will be impelemented
only after a proper database is collected.

Kerala Tourism’s mobile strategy has been inspired by the following facts. One, currently there are over 350
million mobile users in the country. Two, over 10 million users are added to this number every month. And three,
there are more people accessing the internet through the mobile than the computer.

The Department, in fact, had tested the potency of mobile phones as a media tool four months ago, to boost its
‘Dream Season’ campaign. ~ Then we had done an SMS ShortCode-based campaign for Dream Season. The
objective was limited, just to generate leads. The response was overwhelming. So we thought of scaling up the
operation,” Shivshankar said.

Topics:

B Email & Print w" Delicious i Digg Google Kl Facebook |¥|Yahoo gf‘iReddit

Comments
Be First and Enter Your Comments ...

Post your comments *

Email *
Name *

Verification Code *

8258665

Enter numbers shown in image *

Note: Comments may be moderated by our editors.

Archives | About Us | Contact Us | Privacy Policy | Terms of Use | Advertise With Us

Copyright © 2009 Expressbuzz. All rights reserved

Group Sites:

LifeStyle

) | LiveCricket | Blogs | E-Paper

Indm_sz Eiza‘?e&&
arod)|

Books | Magazine @Gallery Videos

Google™ Search |

i Site f Web

Photo Gallery

Dambulla ODI: India-
Pakistan

More Galleries...

CASH
SWEEPSTAKES

GIVEAWAY

How many pieces of bubble gurg
@< you getin John's mo

DIRECTIONS: e
GRAE JOHN'S HEADSITH MOUSE ‘ENTEHT

START GRABBING BLUE GUM
BECOME AN INSTANT

WINNER!

PARTICIPATION REQH

| Indiavarta | Dinamani | Kannada Prabha | AP Weekly | Andhra Prabha | Cinema Express | Tamilan Express | Malayalam Varikha



http://expressbuzz.com/
http://expressbuzz.com/rss
http://livecricket.expressbuzz.com/
http://www.expressbuzzblogs.com/
javascript:void(0)
http://expressbuzz.com/
http://expressbuzz.com/
http://expressbuzz.com/nation
http://expressbuzz.com/cities
http://expressbuzz.com/states
http://expressbuzz.com/world
http://expressbuzz.com/finance
http://expressbuzz.com/tech
http://expressbuzz.com/opinion
http://expressbuzz.com/sport
http://expressbuzz.com/cricket
http://expressbuzz.com/education
http://expressbuzz.com/entertainment
http://expressbuzz.com/lifestyle
http://expressbuzz.com/books
http://expressbuzz.com/magazine
http://expressbuzz.com/photogallery
http://expressbuzz.com/video
http://expressbuzz.com/cities/bangalore
http://expressbuzz.com/cities/chennai
http://expressbuzz.com/cities/hyderabad
http://expressbuzz.com/cities/kochi
http://expressbuzz.com/cities/thiruvananthapuram
http://expressbuzz.com/states/andhrapradesh
http://expressbuzz.com/states/karnataka
http://expressbuzz.com/states/kerala
http://expressbuzz.com/states/orissa
http://expressbuzz.com/states/tamilnadu
http://expressbuzz.com/opinion/columnists
http://expressbuzz.com/opinion/editorials
http://expressbuzz.com/opinion/op-ed
http://expressbuzz.com/opinion/timeout
http://expressbuzz.com/lifestyle/food
http://expressbuzz.com/lifestyle/travel
http://expressbuzz.com/lifestyle/health
http://expressbuzz.com/lifestyle/cars
http://expressbuzz.com/
http://expressbuzz.com/cities/thiruvananthapuram
http://expressbuzz.com/searchresult/r-ayyappan
http://expressbuzz.com/topic/
http://expressbuzz.com/edition/emailtofriend.aspx?keepThis=true&TB_iframe=true&height=200&width=425
http://expressbuzz.com/edition/print.aspx?artid=66943
http://del.icio.us/post?url=http://expressbuzz.com/edition/story.aspx&title=kerala-tourism-to-use-mobile-as-media-tool
http://digg.com/submit?url=http://expressbuzz.com/edition/story.aspx&title=kerala-tourism-to-use-mobile-as-media-tool
http://www.google.com/bookmarks/mark?op=edit&bkmk=http://expressbuzz.com/edition/story.aspx?sectionname=Thiruvananthapuram&Title=kerala-tourism-to-use-mobile-as-media-tool&artid=66943&title=kerala-tourism-to-use-mobile-as-media-tool
http://www.facebook.com/sharer.php?u=http://expressbuzz.com/edition/story.aspx?sectionname=Thiruvananthapuram&Title=kerala-tourism-to-use-mobile-as-media-tool&artid=66943
http://myweb2.search.yahoo.com/myresults/bookmarklet?u=http://expressbuzz.com/edition/story.aspx?sectionname=Thiruvananthapuram&Title=kerala-tourism-to-use-mobile-as-media-tool&artid=66943&t=kerala-tourism-to-use-mobile-as-media-tool
http://reddit.com/submit?url=http://expressbuzz.com/edition/story.aspx?sectionname=Thiruvananthapuram&Title=kerala-tourism-to-use-mobile-as-media-tool&artid=66943&title=kerala-tourism-to-use-mobile-as-media-tool
http://www.stumbleupon.com/submit?url=http://expressbuzz.com/edition/story.aspx?sectionname=Thiruvananthapuram&Title=kerala-tourism-to-use-mobile-as-media-tool&artid=66943
http://expressbuzz.com/opinion/op-ed/let-all-hindus-come-together/182172.html
http://expressbuzz.com/cities/chennai/hey-ram!-raavanan-escapes-industry-ban/182509.html
http://expressbuzz.com/world/no-demilitarisation-rajapaksa/182534.html
http://expressbuzz.com/opinion/columnists/who-didn’t-help-carbide/182174.html
http://expressbuzz.com/entertainment/news/raavanan-gets-tremendous-response/182713.html
http://expressbuzz.com/entertainment/news/bachchans-a-hit-at-raavan’s-london-premiere/182411.html
http://expressbuzz.com/opinion/op-ed/let-all-hindus-come-together/182172.html
http://expressbuzz.com/world/no-demilitarisation-rajapaksa/182534.html
http://expressbuzz.com/cities/kochi/rescued-child-hospitalised/182544.html
http://expressbuzz.com/cities/thiruvananthapuram/no-rural-urban-divide-in-state/182494.html
http://expressbuzz.com/states/andhrapradesh/andhra-cop-becomes-global-hero/182679.html
http://expressbuzz.com/states/karnataka/rs-89000-cr-worth-proposals-received-yeddy/182446.html
http://expressbuzz.com/photogallery
http://expressbuzz.com/photogallery/dambulla-odi-india-pakistan/799.html
http://expressbuzz.com/photogallery
http://expressbuzz.com/edition/searchresult.aspx?HeadLine1=
http://expressbuzz.com/edition/content.aspx?cont=/nu8Tp7YHkHu/jcRGKC4wQ==
mailto:info@expressbuzz.com
http://expressbuzz.com/edition/content.aspx?cont=zb/zsQVzYj4FHStpczf9rA==
http://expressbuzz.com/edition/content.aspx?cont=g0ImPq5K3tlUzKsrnhzjQQ==
http://expressbuzz.com/edition/content.aspx?cont=la9QJiS|IrUsexSLooQASWGumiFIZF7K
http://www.indiavarta.com/
http://www.dinamani.com/
http://www.kannadaprabha.com/
http://www.apweekly.com/
http://www.andhraprabha.com/
http://www.cinemaexpress.com/
http://www.tamilanexpress.com/
http://www.malayalamvarikha.com/

